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Newly-Launched Products in Japan

Calbee Jagariko Potato Snack (Cheese Curry Flavour)

Company: Brand: Date Published:
Calbee Foods Calbee Jagariko Jun 2011

Product Description

A new mild cheese curry flavoured variety is now available for a
limited time. It has been created based on the ideas suggested
by members of the Jagariko fan site. The product comes with
mildly spicy curry flavoured sticks seasoned with cheese
powder.

Calbee Poterich Potato Chips (Rich Sour Cream Flavo ur)

Company: Brand: Date Published:
Calbee Foods Calbee Poterich Jun 2011

Product Description
A new variety seasoned with mild sour cream flavoured flakes. It is
available exclusively at CVS's for a limited time only.

Bourbon Salted Potato Chips

Company: Brand: Date Published:
Bourbon Bourbon Jun 2011

Product Description
Salted potato chips featuring a new Stitch Pirates of the
Caribbean design. The product is a limited edition.
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Calbee Cheese Bit Wheat Snack

Company: Brand: Date Published:

Calbee Food Calbee Cheese Bit Jun 2011

Product Description

The crispy snack blending the three following cheeses:
parmesan, cheddar, and camembert. The product has been
relaunched and is available for a limited time. The bite size

shack contains a hint of sweet corn grains to offer a mild sweet

taste.

Topvalu Korean Flavoured Nori Tempura Snack

Company: Brand: Date Published:
Aeon Topvalu Jun 2011

Product Description

The product is now available. Topvalu is Aeon's private label
that not only ensures quality and functionality of products,
made possible by consumer surveys and other means, but
delivers safe, eco-friendly products that feature less additives
or packaging materials, and clearly labels product information
including nutritional values and whether the product features
GMO ingredients.

Meilji Ojaga Potato Snack (Teriyaki Mayo)

Company: Brand: Date Published:

Meiji Seika Kaisha Meiji Ojaga Jun 2011

Product Description

A potato snack that recreates the taste of a chicken teriyaki
sandwich with mayonnaise. It contains 0.014% chicken
powder. The product is available for a limited time only.

Topvalu Nori & Tempura Snack (Wasabi)

Company: Brand: Date Published:

Aeon Topvalu Jun 2011

Product Description

Domestic nori seaweed fried with spicy wasabi batter.
Topvalu is Aeon's private label that not only ensures quality
and functionality of products, made possible by consumer
surveys and other means, but delivers safe, eco-friendly
products that feature less additives or packaging materials,
and clearly labels product information including nutritional
values and whether the product features GMO ingredients.
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House O'zack Potato Snack (Wasabi Mayonnaise Flavou 1)

Company: Brand: Date Published:
House Foods House O'zack Jun 2011

Product Description

A new wasabi and mayonnaise-flavoured variety was
introduced to the range. It offers a spicy wasabi taste
combined with a mild acidic mayonnaise taste. Launched on
May 16, 2011 with a RRP of 126 yen.

Glico Beer Pretz Pretzel (Edamame)

Company: Brand: Date Published:
Ezaki Glico Glico Beer Pretz Jun 2011

Product Description

Slim pretzels in edamame soy and grilled corn varieties. The
product is perfect to serve with chilled beer. Launched on
May 17, 201. RRP not available.

Nabisco Potato Chips (Nori & Mayo)

Company: Brand Date Published:
Nabisco Nabisco Jun 2011

Product Description

Potato chips made with domestic raw potatoes, flavoured
with green aromatic nori seaweed and rich mayonnaise.
Launched on April 25, 2011 with a RRP of 126 yen.

Nabisco Chip Star Potato Snack (Hot Pepper Sauce)

Company: Brand: Date Published:
Nabisco Nabisco Chip Star Jun 2011

Product Description
Potato chips with more than 10 spices including chipotle chili
peppers. Launched on May 23, 2011 with a RRP of 116 yen.
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Bourbon Cheese On Rice Crackers with Cheese

Company: Brand: Date Published:
Bourbon Bourbon Cheese On Jun 2011

Product Description
Rice crackers sprinkled with matured Parmesan cheese,
available in a 229 pack. Launched on April 19, 2011 with a

RRP of 105 yen.

Tohato Poteqrill Potato Snack (Salt & Butter)

Company: Brand: Date Published:
Tohato Tohato Potegrill Jun 2011
B e wEEN
Product Description - f, ﬁ T"‘!"j—
Non-fried, baked potato snack made with thin layers of roast JiIL» Iy

potatoes. The new variety is slightly salted and flavoured with
butter to bring out the potato's sweetness and tastiness.
Launched on April 25, 2011 open-priced.

Calbee Potato Chips Potato Chips (Tomato Salsa Flav  our)

Company: Brand: Date Published:
Calbee Food Calbee Potato Chips Jun 2011

Product Description

A new tomato salsa-flavoured variety was introduced. The
product is made with 100% potatoes from Australia. It is
available at CVS's. Launched on May 16, 2011 open-priced.
A Herb Salt variety is also available.

Pringles Potato Snack (Jalapeno)

Company: Brand: Date Published:
Procter & Gamble Pringles Jun 2011

Product Descriptio n

A limited-edition, said to be addictive and tasty, with a hot
jalapeno flavour. The product is available for a limited period
only at CVSs. Launched on March 29, 2011. RRP
unavailable.
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Pringles Potato Snack (Salt & Pepper)

Company: Brand: Date Published:
Procter & Gamble Pringles Jun 2011

Product Description

Pringles potato chips with tasty salt and coarsely ground
pepper flavour, available for a limited period. Launched on
May 3, 2011. RRP unavailable. The product is also available

in a 1409 pack.

Poteco Potato Snack (Chararilled Barbeque)

Company: Brand: Date Published:
Tohato Tohato Jun 2011

Product Description
The company has introduced a chargrilled BBQ flavoured
variety. Available only during the summer. Launched on May 9,

2011 open-priced.

Koikeya Stick Suppamucho Potato Sticks

Company: Brand: Date Published:
Koikeya Koikeya Jun 2011

Product Description

A new variety offering the taste of salt-pickled plums.
Launched in April 2011. The product is available for a limited
time only. RRP not available. Only at CVSs.

Koikeya Potechi Potato Chips (Grilled Gyoza Flavour )

Company: Brand: Date Published:
Koikeya Koikeya Jun 2011

Product Description

A new variety offering the taste of salt-pickled plums.
Launched in April 2011. The product is available for a limited
time only. RRP not available. Only at CVSs.
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